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Academy
of MATH

Torlaković
(2011)

Group
Design 4 Math 0.58* 0.29 N/A No No

Individual  
Small
groups
(n=3­5)

30 minutes
3 times a
week 

20 weeks

Paraprofessional
6 hours of
hands­on
training; 3
days of on ­

site 
training
(teachers

not 
pulled out)

No 0 studies 0 studies

Academy
of
READING

Fiedorowicz
& Trites
(1987)

Group
Design

2
Prereading
22 Reading

0.19*u 0.36u N/A No No Individual
30 minutes
3 times a
week 

8­12 weeks

Paraprofessional
6 hours of
training

No 2 studies 2 studies

Academy
of
READING

Torlaković
(2011)

Group
Design 8 Reading 0.36* 0.50* N/A Yes No Individual

30 minutes
3­5 times a

week 
13 weeks

Paraprofessional
6 hours of
hands­on
training; 3
days of on­

site 
training
(teachers

not 
pulled out)

No 2 studies 2 studies

Achieve
Intervention

Tracey &
Young
(2004)

Group
Design 7 Reading 0.21*u *u

N/A No No
Individual 
Small
Group 

(n=20­25)

40 minutes
2 times a
week 

35 weeks

Professional
1­2 days of
training

No 0 studies 1 study

Burst:Reading

Dubal,
Hamly,
Pavlov,
Richards,
Yambo, et
al. (2012)

Group
Design

1
Prereading
6 Reading

0.11* N/A Yes No
Small
groups
(n=3­5)

30 minutes
5 times a
week 
Multiple
weeks

Paraprofessional
Training

time varies
and can be
more than
8 hours

No 0 studies 0 studies

Burst:Reading

Pappas,
York,
Wang, &
Richards
(2015)

Group
Design

2
Prereading
16 Reading

0.09* 0.08* N/A Yes No
Small
groups
(n=4­6)

30 minutes
5 times a
week 
Multiple
weeks

Paraprofessional
1­2 full
days of
training

No 0 studies 0 studies

Legend

 Convincing evidence    Partially convincing evidence    Unconvincing evidence    Data unavailable

* Effect Size is statistically significant for at least one measure

u Effect Size is based on unadjusted means

a Effect sizes are available for measures that were equivalent on the pretest.


